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IntroductionIntroduction

►► 35+ years Print, Media, Sales, Sales Management, Sales Training,35+ years Print, Media, Sales, Sales Management, Sales Training, PR, PromotionsPR, Promotions

�� 20+ years internet marketing20+ years internet marketing

►► Media Media Inc.Media Media Inc.

�� Combines traditional and new media.Combines traditional and new media.

�� Manage websites, website strategies, salesManage websites, website strategies, sales

►► (co(co--own) Nationwide Barcode own) Nationwide Barcode 

� Number One reseller of UPC and EAN barcodes in the nation. Thousands of unique visitors on our website every month. 
Majority of visitors come through links and Organic (Free) Search.

► Saicomm Inc – CD and DVD Production

► 680 Digital

► Young Body Mind Institute

► iMuzic.com

► Indie Artists Alliance (All Organic Search)

► Masterfade

► American Business First

� Coaching for SEO, Internet Strategies, Tools for SEO
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OverviewOverview

►► DefinitionsDefinitions

►► Search Engine BasicsSearch Engine Basics

►► GoogleGoogle

►► Sitemaps and Site SubmitSitemaps and Site Submit

►► Content and URLsContent and URLs

►► KeywordsKeywords

►► Useful ToolsUseful Tools

►► Social NetworkingSocial Networking

►► Q&AQ&A
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Web SearchesWeb Searches

Google 75%

Yahoo/Bing 20%

Others 5%
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What is SEOWhat is SEO

►► Search engine optimization Search engine optimization 

�� Process of improving the visibility of a Process of improving the visibility of a 

website/ page via the "natural" or unwebsite/ page via the "natural" or un--paid paid 

("organic" or "algorithmic") search results. ("organic" or "algorithmic") search results. 

From wikipedia From wikipedia http://en.wikipedia.org/wiki/Search_engine_optimizationhttp://en.wikipedia.org/wiki/Search_engine_optimization
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What is Search Engine Marketing?What is Search Engine Marketing?

►► Search engine marketing, (SEM)Search engine marketing, (SEM)

�� a form of Internet marketing that seeks to a form of Internet marketing that seeks to 

promote websites by increasing their promote websites by increasing their 

visibility in search engine result pages visibility in search engine result pages 

(SERPs) through the use of paid (SERPs) through the use of paid 

placement.placement.

From wikipedia From wikipedia http://en.wikipedia.org/wiki/Search_engine_optimizationhttp://en.wikipedia.org/wiki/Search_engine_optimization
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Things to think aboutThings to think about……

►► WhatWhat’’s your elevator pitch about your products/services?s your elevator pitch about your products/services?
�� ...a short summary used to quickly and simply define a product, ...a short summary used to quickly and simply define a product, 
service, or organization and its value proposition. service, or organization and its value proposition. 

�� The name "elevator pitch" reflects the idea that it should be The name "elevator pitch" reflects the idea that it should be 
possible to deliver the summary in the time span of an elevator possible to deliver the summary in the time span of an elevator 
ride, or approximately thirty seconds to two minutesride, or approximately thirty seconds to two minutes

►► What differentiates you from your competitors?What differentiates you from your competitors?

►► What products and services are the most profitable?What products and services are the most profitable?
�� Do you have seasonal items?Do you have seasonal items?

►► What do you think are your top 10 keywords for your What do you think are your top 10 keywords for your 
business?business?
�� Single and multiple keywordsSingle and multiple keywords
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Inspect what you expectInspect what you expect……

►►Your website is your onYour website is your on--line presence and line presence and 
conveys your mission, your business conveys your mission, your business 
personality and is the gateway to increased personality and is the gateway to increased 
sales and profitssales and profits

►►A high percentage of your clients will do A high percentage of your clients will do 
business with you because of your websitebusiness with you because of your website……
�� Do you really want to leave it to chance?Do you really want to leave it to chance?

►►You understand your business better than You understand your business better than 
anyone else!anyone else!



mediamediainc

Search engines constantly crawl the web. Pages that 
get updated often with strong link popularity may get 

crawled many times each day. 

Pages that do not change and/or have little link 
popularity may get only crawled only once or twice a 

month. 

Search engines are constantly 
adding content to their index.
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What Search Engines SeeWhat Search Engines See……
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Enter term in Search Box

Paid Search

Organic Search
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<title>UPC and EAN Barcodes for Amazon </title>
(meta site title) 

<meta name='description' content='Nationwide Barcode is 
your source for inexpensive UPC and EAN barcodes which will 
satisfy the barcode requirement from Amazon.'/> 
(meta site description)

URL that is a search term
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Key Points.Key Points.

►►Gaining rank on search engines is a process. Gaining rank on search engines is a process. 

►►You are looking for incremental You are looking for incremental 

improvements and successes.improvements and successes.

►►You are looking for new opportunities and You are looking for new opportunities and 

growing your business.growing your business.

�� You are looking for ways to understand and You are looking for ways to understand and 

compete against your competition.compete against your competition.
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Get a Google AccountGet a Google Account

►►Very important!Very important!

►►Use forUse for

�� Analytics!Analytics!

�� Webmaster ToolsWebmaster Tools

�� Google PlacesGoogle Places

�� Google Merchant (List your items)Google Merchant (List your items)

�� email, Google Docs, Calendar and Google+email, Google Docs, Calendar and Google+
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What you needWhat you need……

►►Access to the html portion of your websiteAccess to the html portion of your website

�� An html editorAn html editor

�� OrOr……a web designer who will make changes for a web designer who will make changes for 

you based on what you tell them to do.you based on what you tell them to do.

►►Decide how much time you will spend every Decide how much time you will spend every 

day/week making improvements to your day/week making improvements to your 

site.site.
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Google AnalyticsGoogle Analytics
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Target AudienceTarget Audience

►►Design your site around the way your target Design your site around the way your target 

audience searches.audience searches.

►►Study your competitionStudy your competition

►►Learn from your competitionLearn from your competition
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WhatWhat’’s importants important

►►Content Content –– pages that describe what you do.pages that describe what you do.

►►SitemapSitemap

►►Meta (Site) TitleMeta (Site) Title

►►Meta (Site) DescriptionMeta (Site) Description

►►Social NetworkingSocial Networking
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……andand……

►►URLs that make senseURLs that make sense

�� URLs that are search engine friendlyURLs that are search engine friendly

►►No Broken LinksNo Broken Links

►►Alt tags (images)Alt tags (images)

►►H1, H2, H3 and strong tags.H1, H2, H3 and strong tags.

►►BacklinksBacklinks
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Not Important to SearchNot Important to Search

►►Using text inside images. (Pictures of Using text inside images. (Pictures of 

words)words)

►►Flash imagesFlash images

►►Meta KeywordsMeta Keywords

�� Google ignores theseGoogle ignores these
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SitemapsSitemaps

►► A site map (or sitemap) is a list A site map (or sitemap) is a list 

of pages of a web site of pages of a web site 

accessible to crawlers or users. accessible to crawlers or users. 

This helps search engine bots This helps search engine bots 

find pages on the site.find pages on the site.

�� Search engines look for a Search engines look for a 

directory of all of your pages. This directory of all of your pages. This 

helps with your search visibilityhelps with your search visibility

►►Wordpress sites: Google Sitemap Wordpress sites: Google Sitemap 

Generator Plugin (Arne Brachhold)Generator Plugin (Arne Brachhold)

►► All others: Coffee Cup Software All others: Coffee Cup Software 

Sitemapper ($29.00)Sitemapper ($29.00)

�� http://www.coffeecup.com/sitemhttp://www.coffeecup.com/sitem

apper/apper/
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Site SubmitSite Submit

►►Let the Search Engines know who you are.Let the Search Engines know who you are.

�� https://ssl.bing.com/webmasterhttps://ssl.bing.com/webmaster

�� http://www.google.com/addurl/http://www.google.com/addurl/

►►Google  Google  -- about 75% of all web searchesabout 75% of all web searches

►►Bing Bing –– about 20% of all web searchesabout 20% of all web searches

►►Ask, AOL, etc Ask, AOL, etc –– 5%5%
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Google PlacesGoogle Places

�� Google PlacesGoogle Places
►►97% of consumers search for local businesses online. 97% of consumers search for local businesses online. 

�� Be there when they're looking for you with Google Places Be there when they're looking for you with Google Places 
for business for business –– a a freefree local platform from Google. local platform from Google. 

�� Add photos or videosAdd photos or videos



mediamediainc© 2012 – Media Media Inc. All rights reserved

ContentContent

►►Write articles about Write articles about 
every aspect of your every aspect of your 
business and your business and your 
products.products.
�� Think in terms of 300Think in terms of 300--
1000 words per article.1000 words per article.

�� Incorporate the search Incorporate the search 
terms  that people would terms  that people would 
use to locate your use to locate your 
business or what you are business or what you are 
selling.selling.
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URLs that make senseURLs that make sense

►►www.website.com/post#1.htmwww.website.com/post#1.htm

�� This is not give the search engines anything to This is not give the search engines anything to 

locate.locate.

►►www.website.com/dowww.website.com/do--itit--yourselfyourself--seo.htmseo.htm

�� People use search terms the same ways that People use search terms the same ways that 

they think about products and servicesthey think about products and services
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Titles and Alt TagsTitles and Alt Tags

►► Alt tags Alt tags –– information that information that 
is tagged to images and is tagged to images and 
photosphotos

<p><img class="alignnone 
wp-image-2397" 
title="Creative-QR-Codes" 
src="http://www.nationwi
debarcode.com/wp-
content/uploads/2012/01/
mediamediainc51.jpg" 
alt="Creative QR Code 
with background artwork" 
width="442" height="262" 
/></p> 
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KeywordsKeywords

►► https://adwords.goohttps://adwords.goo

gle.com/select/Keywgle.com/select/Keyw

ordToolExternalordToolExternal

�� Type in any Type in any 

keyword or phrasekeyword or phrase

�� Generates a list of Generates a list of 

related termsrelated terms

�� Displays Amount of Displays Amount of 

Advertiser Advertiser 

CompetitionCompetition

�� Volume of Volume of 

searchessearches

►► Use these keywords Use these keywords 

within your content!within your content!
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Headline and Strong TagsHeadline and Strong Tags

<h1><span style="font-size: medium;">Nationwide 
Barcode is your source for inexpensive EAN and UPC 
barcodes which will satisfy the barcode requirement 
from Amazon.</span></h1><p><strong>When you 
purchase from Nationwide Barcode, you get BOTH a 
<em>UPC and an EAN barcode number</em> by 
immediately digital delivery.</strong></p>
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Head and Tail KeywordsHead and Tail Keywords

►► Head: Search terms that are short, popular and Head: Search terms that are short, popular and 
straightforward; e.g., straightforward; e.g., ““CD Duplication." These short terms CD Duplication." These short terms 
are called "head terms" based on a bellare called "head terms" based on a bell--curve distribution curve distribution 
of keyword usage that displays the high numbers of mostof keyword usage that displays the high numbers of most--
used terms at the "headused terms at the "head”” end of the bell curve graphend of the bell curve graph

►► Tail: Search terms that are very specific, long phrases that Tail: Search terms that are very specific, long phrases that 
include one or more modifiers, such as include one or more modifiers, such as ““cheap CD cheap CD 
duplication in Fremont, CA." These longer, more specific duplication in Fremont, CA." These longer, more specific 
terms are called "tail terms" based on a bellterms are called "tail terms" based on a bell--curve curve 
distribution of keyword usage that displays the low distribution of keyword usage that displays the low 
numbers of littlenumbers of little--used terms at the "tailused terms at the "tail”” end of the bell end of the bell 
curve graph.curve graph.
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Head KeywordsHead Keywords

►►Top Level KeywordsTop Level Keywords

�� One or Two word phrasesOne or Two word phrases

►►Most searchedMost searched

►►Lowest conversion ratesLowest conversion rates
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Tail KeywordsTail Keywords

►► Highest conversion ratesHighest conversion rates

►► Example: cheap CD Example: cheap CD 

duplication in Fremontduplication in Fremont

�� When these keywords are When these keywords are 

searched only one or two searched only one or two 

companies will show up at the companies will show up at the 

top of the search engine.top of the search engine.

►► Think like your customers.Think like your customers.

►► Helps you have a competitive Helps you have a competitive 

advantageadvantage
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Creating ContentCreating Content

►►Create as many unique pages as possibleCreate as many unique pages as possible

►►Tell a story about different aspects of your Tell a story about different aspects of your 

business, products and services.business, products and services.

►►Integrate head and tail keywords into these Integrate head and tail keywords into these 

pages.pages.
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Building LinksBuilding Links

►►Google places more weight on  the quality Google places more weight on  the quality 

of content, however link building is still of content, however link building is still 

effective to boost your search engine effective to boost your search engine 

rankingsrankings

�� Relevant Links are importantRelevant Links are important

�� Use anchor text with keywordsUse anchor text with keywords

�� Get links from high ranked sitesGet links from high ranked sites
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Anchor TextAnchor Text

<p>You can either purchase your <a 
href="http://www.nationwidebarcode.com
" target="_blank">barcodes for Amazon 
by clicking here -
www.nationwidebarcode.com/</a></p> 
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Submit Your ArticlesSubmit Your Articles

►►www.amazines.comwww.amazines.com

►►www.ezinearticles.comwww.ezinearticles.com

►►www.articlesbase.comwww.articlesbase.com

►►www.isnare.comwww.isnare.com

►►www.AmericanBusinessFirst.com (US www.AmericanBusinessFirst.com (US 
companies only)companies only)

►►www.IndieArtistsAlliance.com (music)www.IndieArtistsAlliance.com (music)
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Privacy PoliciesPrivacy Policies

►► Create one yourselfCreate one yourself
�� http://www.generateprivacypolicy.com/http://www.generateprivacypolicy.com/

►►Why do you need one?Why do you need one?
�� US and Federal Laws require them (esp California and US and Federal Laws require them (esp California and 
Massachusetts.) Massachusetts.) 

�� Google analytics requires itGoogle analytics requires it

�� Ad networks, PPC and Affiliate Programs require themAd networks, PPC and Affiliate Programs require them

�� ……just in case just in case –– minimize cost of breachminimize cost of breach

�� Provide clarity for your employees, contractors and Provide clarity for your employees, contractors and 
customerscustomers

�� Adds credibility to your website or blogAdds credibility to your website or blog

�� Courtesy to customersCourtesy to customers
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Useful ToolsUseful Tools

►► www.compete.comwww.compete.com

�� Analyze your traffic and your competitors traffic Analyze your traffic and your competitors traffic 

patterns.patterns.

►► http://www.keywordspy.comhttp://www.keywordspy.com

�� Allows you to research your business and your Allows you to research your business and your 

competition competition 

�� See their Google PPC and Organic KeywordsSee their Google PPC and Organic Keywords

►► http://SEMRush.comhttp://SEMRush.com

�� Free account allows you to see Organic and Paid Free account allows you to see Organic and Paid 

rankingsrankings
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Social NetworkingSocial Networking
• Good for building 
followers and 
relationships

• Google no longer 
includes tweets in 
search

• Links help with SEO

• Facebook pages show 
up in search

• Links help with SEO

• Be careful to not 
spam Digg with your 
material. Be sure that 
things you submit to 
Digg are articles/blog 
posts and not blatant 
advertisements

• Important!

• Google+ pages show 
up in search

• The more your page 
is +1’d, the higher 
your search rankings.
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What we doWhat we do……

►► Free WebinarsFree Webinars

►► Ala Carte ProgramAla Carte Program
� We will meet with you by phone and will learn about your business, your website, your products and services, 

competition and your critical success factors. 

� We will craft a page-by-page analysis about your website. 

� We will create benchmarks for you and get you moving in the right direction quickly.

� In addition, we will review your social media efforts and standings and will help you to tie everything together 

► Personal Trainer
� In addition to the items above, we will create a competitive analysis by competitor or keyword(s). 

� We will determine the strengths of your top competitors and will devise a strategy for you to surpass your 
competitors. 

� We will also create success points for you and will monitor your results providing you with benchmark reports 
and weekly, twice-monthly or monthly reports showing your progress. 

� These reports will also show domain statistics, crawl stats, Google Page Rank Distribution, etc.

� Programs range from $69 - $499+ per month depending on needs, frequency, etc. 
Twice monthly Personal Trainer Program (4-5 hours per month: $199.00)

� All starts with a free 20-30 minute consultation.
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Rank TrackingRank Tracking
We will work with you to 
determine the most important 10-
25 keywords for your business 
and will provide you with a  
Benchmark report and weekly, bi-
weekly or monthly reports 
showing you your progress.
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Website Structure Website Structure 

Audit ReportAudit Report

We will perform both a visual and 
automated query looking for:
Domain Statistics
Social Activity
Crawl Stats
Crawl Availability
Content and Structure Crawl Stats
Google Page Rank Distribution
Link Statistics and Broken Links 
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Website Backlinks Website Backlinks 

Analysis ReportAnalysis Report

This report is a competitive analysis 
by competitor or keyword.
We will tell you your competitor(s):
•Current Backlink Stats
•Backlinks Quality
•Google PageRank
•Domain Age of Backlinks
•Geography
•Top 15 Anchor URLs

Backlinks reports give strategic 
analysis of your competitors.
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RecapRecap

►►Head and Tail Key WordsHead and Tail Key Words

►►Meta Title/Meta DescriptionMeta Title/Meta Description

►►Content is criticalContent is critical

�� Think the way your customers thinkThink the way your customers think

�� Good URL structureGood URL structure

►►Site map and site submitSite map and site submit

►►Competitive Analysis helps you rise above Competitive Analysis helps you rise above 

the competition.the competition.
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